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The impact of new guidance for pharma

SOCIAL MEDIA 
AND THE US FDA

“The guidance makes the use of 
Twitter and platforms like
Google AdWords extremely unattractive”

FDA headquarters

D

NoFocus (rememberine HCl) for mild 
to moderate memory loss-May cause 
seizures in 502 patients with a seizure 
disorder www.nofocus.com/risk

CASE STUDIES
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THE BOTTOM LINE

Internet/social media platforms with 
character space limitations

Correcting independent third-party misinformation

Two new pieces of FDA guidance...

LACK OF CONSIDERATION

WHERE DO WE GO FROM HERE?
Unbranded Tweetchats

Correction of misinformation

The FDA’s own tweets do not need to include limitations on indications, risks and benefi ts in the way required of a drug manufacturer
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